MAHESH
NOTANDASS™

ERISN EY J'E WREILSLSEUREN




Mahesh Notandass — Fine Jewellery

Objectives

360° brand solutions — Brand Shoot (conceptualization,
visualization, story boarding, & execution), Brand Management,
Advertising Buying, Marketing Tie-ups & Creatives (Banners,
Hoarding, Pamphlets, Print Advertising)

Create hype and buzz through PR Media Relations about Mahesh
Notandass as a hi-end diamond brand also selling gold jewellery

Maintain the position of Notandass Jewellers P Ltd. as a uber
luxury brand offering an array of jewellery collections consisting
of neckpieces, rings, earrings, pendants, bracelets, brooches, and

many more

To promote Notandass Jewellers Pvt. Ltd. as a brand catering

to the creme de la creme




Mahesh Notandass — Fine Jewellery
PR Activity

® Promote the brand across various lifestyle magazines especially

during the slack season & special days like Mother’s day, Valentines

Day, etc. as well as during Festive season

e Extend PR support for various Mahesh Notandass events like

annual sale/new launches through listings and feature articles

® Initiate product shoots for Mahesh Notandass in fashion,

lifestyle, entertainment and luxury Magazines to maintain Top-of-
Mind Recall

* Target mainlines like HT Cate, DNA After Hrs etc and initiated

trend and industry stories




Mahesh Notandass — Fine Jewellery
PR Activity

® Initiate in Media buying decisions for leading publications
including Bombay Times (Media Net), Mid-day (Centre Stage) &

Top Fashion Magazines to generate buzz

o Integrated Social Media Marketing to increase Online Digital
Footprint by engaging audience with effective content shared on

public forum




Mahesh Notandass - Fine Jewellery

Advertising Campaign

A series of advertisement messages created specially for Mahesh
Notandass for various medium that share a single idea and theme

which make up an integrated marketing communication (IMC).
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Newspaper Art Work
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adds that now that he has be-
gun his Hollywood journey, he
is more than happy to go out
and woo global audiences. “If
there is an international offer
that is worth exploring I will
consider it,” he says.

As for my Bollywood
filims, I am going to start work
from December. Few films in
the pipeline are Prakash Jha's
Satyagraha, Sudhir Mishra’s
Mehrunissa, Sujoy Ghosh's
Badla, R Balki's yet untitled
film and Bhoothnath 2" he
adds with his characteristic
grin.

Jayoti.soor@dnaindia.net
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When actor Dia Mirza de-
cided to sign her first Ben-
gali film, little did she
know that apart from earn-
ing rave reviews here, the
film would go on to win ac-
colades and awards at sev-
eral international film fes-
tivals. “I am thrilled with
the kind of response
Paanch Adhyay has been
getting. I always knew that
the film will be liked but I
had really not ex-

ing,"” she says.
Point out that it's been a
while since we saw her on
the big screen in Bolly-
wood and Dia reveals that
she's been busy with her
production house besides
pursuing another of her
passions, painting. “We
have some four projects
that we will roll out soon,
so that's taking time.” The
actor recently had her
painting auctioned for
charity. “It was the first
time that I was painting in
a disciplined man-

pected the kind of m ner,” she says.

appreciation - my
performance  has

But the actor is quick to
add that she is not switch-
ing over to Bengali cinema
anytime soon. “Regional
films may be more content-

driven, but I am equally .

proud of my work here.
Bollywood is my first
love,” laughs the actor,
adding that the draw of do-

ing a Bengali film was not

the language but the story.

“If 1 am offered a film in
some other regional lan-
guage tomorrow, I will do it
if Ifind the story interest-

At 30, Dia feels
she has just entered
the best phase of

her life. “I feel reborn. Ifeel
more evolved as a person
and as an actor. I feel like I
have found myself after all
these years of struggling,
discovering, growing and
nurturing and I am happy
with what I am today,” she
says. So, any lessons learnt
over the years in Bolly-
wood? “Yes, that there’s no
substitute for sincerity”
she shares.

When the conversation
veered towards her love
life with boyfriend Sahil
Sangha with whom she has
been going strong these
past few years, Dia says
marriage will happen
when it has to. “I don't
want to feel any pressure
for it. Let Sahil pop the
question,” she laughs.
a_shetye@dnaindia.net
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Designer Neeta Lulla will have 11 prominent names
walking the ramp for her show tonight
ist Pooja Makhija, South actor

Sanaya Chavda

RN 7 35 Trisha, blogger Miss Malini and
As part of the ity CEO of a company
fashion tour, designer Neeta Lul-  Swati Shetty.
hwll.lbepmmﬂmmallm Talking about going for an
cocktail and festive wear line all-black line, the designer ex-
with zold and pearl work. The )

ta has selected not one,
but 11 women as her festive season and a number of
women flaunt it even at wed-
dings

years, Neeta has continued to
keep her designs modern and

fresh.

(1] B[4 for the past 25 years has
beauty MEFTTIE helped and I do try to
queens constantly keep abreast
and producers with what's going on,” she says,
— they're all adding that she she would soon
walking for like to venture into lifestyle
me. The collec-  product lines as well.
tion is an ode ‘The designer has contemplat-
ed writing a book but says she

start.

- her current projects, Neeta says,
plains Neeta. “Right now I'm busy with bridal
ist season. I'm also

films

Kochadat as as
Deepshikha, producer Krishika big project in the South. The lat-
Lulla, South actor Revathi, de- ler is very technically different
signer Nishka Lulla, differ-
Zeba Kohli, Miss Universe con- mtnunnmnonﬂlm

testant Shilpa Singh, nutrition- seommchasaeita ne
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Advetorial
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Capturing the heauty of every modern woman

Mahesh Notandass
Fine Jewellery's
exquisite festive

collection
guarantees to
make heads turn
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Making of the AD Campaign

Behind the Scenes

YouMe& We Media Services Pvt L.td executed exclusive brand Shoot
with brand ambassadors - Neetu Kapoor and Riddhima

Photographer - Dabboo Ratnani,
Make up - Mickey Contractor
Designer - Swapnil Shinde
Celeb Stylist - Pria Agni
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PR & Media Relations




Bombay Times
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Timeless style by Florsheim USA
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u ELEPHANT LINE
JEWELERY-TRIBUTE
TO GANPATI

Elephant which has always
been the royal and ceremo-
nial figurehead of grand
battle and elaborate yagnas
is magnificently re-created
by Gehna. This line consist
of exquisitely crafted rings
which adorn your fingers
immediately setting you

rector Umesh Shukla. Be a part
an informative and interactive

arkshop where the director
esh Shukla speaks about his

bcoming comic flick, Oh My

od! starring Paresh Rawal,

ithun Chakraborty and Akshay
mar. It is adapted from a
jrati play named Kanji Virrudh

anji. It also includes influences
Paresh Rawal's Hindi play
ishan vs Kanhaiya.
September 20 from 2 pm to 5 pm

tration Fee: ¥ 350 the
T
Sutra

ct: 66420025

friday | 20 april, 2012 | Mumbai | www.idiva.com
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Channel your inner [Jirincess with these precious

blue rock:

The ring adds a spiash of colour to
Victoria Beckham's look

Addihgj sparkle
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esh Notandass,
reco, Notantass Jewelery

Whitewash

NEETU KAPOOR and
RIDDHIMA KAPOOR
SAHANI at the shoot for a
jewellery brand they
endorse. Riddhima's
daughter Samara was also
present at the shoot.
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FLORAL

You shouldn’t miss out on classic floral accessories as the trend has made
comeback this season. Gargi Bansod & Samreen Samad lay out some of thi
finest pieces for you
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By Aubhanbaha Agarwad

From chandelier earrings 1o
traditional kundan sets and
funky baubles, here's a

complete lowdown an what

a perfect jewellery troussesu

should include
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MEDIA RELATIONS | MARKETING INTELLIGENCE
Dipankar Zalpuri
Director - YouMe&We Media Services Pvt. LEd.

Mobile- +91 9820117121
+91 9820168875

Email:
Website:



mailto:youmeandwe@gmail.com
http://www.youmeandwe.co/

